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 Increase in value with time and/or use


Encourage sustainable behaviour practices and stimulate  
reconsideration of waste behaviour

Social  Change perceptions of consumable products and waste

 Extend the product’s life cycle

 Enhance quality of life

 Advocate further environmentally friendly attitudes

 Minimize or eliminate waste in the production process

 Reuse waste

 Use sustainable or renewable materials

Environmental  Reduce or eliminate hazardous materials

 Minimize the use of packaging

 Use recycled or waste material in its design

 Eliminate other types of waste through its use

 Reduce greenhouse gas emissions

 Fulfill a need

 Apply innovation

 Maximize efficiency and capture lost energy

Economic  Lower production/manufacturing costs

 Fill a market niche

 Have mass produce-able and consumable properties

 Contribute to the local economy

Perfect Product Design Criteria
Does your submission:
(please check all that apply)
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